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THE VALUE OF MEMBERSHIP

How do you use our membership 
services? (Research, Networking, 
Professional Development, etc.)

3 main uses for Brandon Hall 
Group’s (BHG) membership service 
are:

1. Use of content – covering the market 
and distributing to our readers/cli-
ents.   95% of our marketing approach 
is inbound – we want to attract and 
educate buyers so they can make an 
educated decision about the solution 
they want to use.  Content is para-
mount for any successful marketing 
activity, for example, we use BHG da-
tabase to find quotes, data, content 
to support our whitepapers to offer 
credibility and provide insights that 
are fact based.  BHG database has the 
largest database of case studies and 
data that is immensely useful for our 
clients.

2. Webinars packaged with content 
– we have had the most successful 
webinars coupled with content by 
partnering with BHG.   We had regis-
tration numbers reaching upwards of 
1,500 with an attendance of over 900.  
The discussion doesn’t ever stop with 
the webinar; it is continued and nur-
tured by following up with providing 
thought leadership.  For example the 
event we did on Measuring ROI on 
Informal Learning, the research paper 
received 1,000 plus downloads in the 
first two days of releasing it.  We are 

still having conversations with pros-
pects at this time as a result of the 
webinar/research paper program.  

3. Advisory time with the BHG Analyst 
Team – our time that we have used 
in briefings and discussions has been 
extremely helpful.  One topic is mind 
was educating us on their fresh look 
at 70/20/10 model and the frame-
work BHG created.   It opened up the 
minds of our entire team from our 
CEO down, where we gained further 
knowledge around the connection of 
the learning experience to measur-

able outcomes.

What types of value/ROI do you 
receive from BHG’s Membership? 

It is very easy - we can factor in 
the investment of the content, as 
compared to other competitive 
analyst research firms, where they 
don’t offer nearly as much content.  
Brandon hall Group’s research is 
practical and actionable that helps 
companies solve real problems 
around learning.  Again, no other 
brand produces as much content 
and has this level of quality content 
that is easy to digest, and is very 

“We desire and plan 
to work with BHG for 
a very long time and 
as much as possible.”

Donato 
Mangialardo  
Senior Director  
of Marketing,

Docebo
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specific the needs of learning profes-
sionals. 

How would you recommend other 
organizations to work with BHG and 
why?

I would suggest to other solution pro-
viders that if you place content at the 
top of your priority list for your busi-
ness and you are in the business of 
learning and development, then you 
want to use BHG for content in gener-
al.  BHG offers a customized approach 
to licensing of papers or curating con-
tent that can be made available in a 
variety of different scenarios.  

Donato Mangialardo  
Senior Director of Marketing, 
Docebo

Donato Mangialardo is a passionate prod-
uct and marketing leader with over 15 
years of international experience focused 
on the delivery of enterprise software solu-
tions at companies in the US and Europe. 
Combined with his B2B cloud software ex-
pertise, Donato’s history as a learner, LMS 
administrator and marketer of LCMS and 
LMS solutions led to his current position 
at Docebo, the only LMS that enables or-
ganizations to capture and retain formal, 
social, and experiential knowledge.

Docebo offers two editions of 
one product. Docebo LMS (SMB, 
up to 350 active users) and 
Docebo LMS Enterprise. The lat-
ter extends the capabilities of 
the Docebo LMS in terms of ad-
ditional features and depth of 
customization.
Headquarters: Athens, GA, USA (North 
America), Milan, Italy (Europe), Dubai, 
UAE (APAC)

Year Founded: 2005

Revenue: $5.5 Million (2015)

Employees: 80

Global Scale: Customers in over 90 
countries

Customers: 800+

Industry: Software as a Service (SaaS)

Website: www.docebo.com

http://www.edwards.com
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Client Success Case Study 
with Edward Lifesciences

About Brandon Hall Group
Brandon Hall Group is a HCM research and advisory services firm that provides insights around key performance 

areas, including Learning and Development, Talent Management, Leadership Development, Talent Acquisition, 

and HR/Workforce Management.

With more than 10,000 clients globally and 20 years of delivering world-class research and advisory services, 

Brandon Hall Group is focused on developing research that drives performance in emerging and large organi-

zations, and provides strategic insights for executives and practitioners responsible for growth and business 

results.

At the core of our offerings is a Membership Program that combines research, benchmarking and unlimited ac-

cess to data and analysts. The Membership Program offers insights and best practices to enable executives and 

practitioners to make the right decisions about people, processes, and systems, coalesced with analyst advisory 

services which aim to put the research into action in a way that is practical and efficient. 

The Value of Membership
The Brandon Hall Group Membership Program encompasses comprehensive research resources and an array of 

advisory services. Our Membership Program provides:

Cutting-Edge Information – Our rigorous approach for conducting research is constantly evolving and up-to-date, 

providing your organization with current and future trends, as well as practical insights.

Actionable Research – Your membership includes advisory services and tools that are research-driven and pro-

vide you a breakthrough approach to addressing immediate challenges and opportunities inside your organiza-

tion.

Customizable Support – Whether you are an executive or entry-level practitioner, our research and analyst in-

sights can be leveraged at an individual level and across the entire organization. We realize that every organiza-

tion has unique needs, so we provide multiple analyst and research access points.

Community of Peers – We realize the value of connecting with your peers and being part of a community that 

is focused on continuous improvement. Your membership provides you with personal connections to fellow 

professionals.

Unlimited Access – Every member of your team has the ability to utilize research, best practices, and advisory 

services when they need it most.

To learn more about Brandon Hall Group, please call us at (561) 306-3576 or email us at success@brandonhall.

com.
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